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Rtg(000) / Rtg%

PentnnHr

Rtg(000)

Rtg%
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PaccunTtbiBaemMoe cpegHee KOnm4ecTBo YenoBek, cMoTpeBLwnx TB
KaHarn, onpeaeneHHbi OTPEe30K BPEMEHU NN KOHKPETHOE 3dhmnpHOE
coObITUE OT Ha4ana ero TpaHcNAUMK A0 KOHUA.

CpenHun npoueHT HaceneHusi, cMoTpeBLuero TB kaHan, onpeaeneHHbIN
OTPE30K BPEMEHU USTN KOHKPETHOE adhmpHOe cobbITMe OT Havara ero

TpaHCnAUMM OO KOHLA.
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Programs

Spots

Programs minute by
minute

Programs and spots
Crosstab

Periods

Vehicles

Audience Curves
Migrations Curve
Competition Analysis
Vehicles creation
Detail

Competition units
Multiple Inheritance
Programs Grid




Share

[longa
Share e = FEY 100 Konun4yecTBo 3puTenen onpeaeneHHoro KaHana unm nporpaMmmbl Kak Programs
Reg%h ppy NMpoLeHT oT obLuero ymicna nogen, cmoTpesLlumx TB B uernom, 3a Programs minute by
onpeneneHHbIN Nepuoa. minute
Programs and spots
Crosstab
Periods

OTnuyne penTuHra ot AOsNMu: _
Vehicles

PeiiTHr & flons Rtg% & Share Audience Curves

Migrations Curve

Rtg (000) Competition Analysis
Rtg%= * 100% . .
HaceneHme Vehicles creation
Detail
"O\_ 3 Competition units

Multiple Inheritance
Programs Grid

Rtg (000)
Share = * 100%
BCe Tenespurtesnmn

DHOHHE 5
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Rch(000) / Rch%

HakonneHHbIn oxBaT

Rch(000)  Rexo00) = ir:'m.mc:fm *veight,

i=l

Rch% > Contact? ™ * weight,
Reho=21 *100

Universe, o,

KonnyecTtBo 4yernoBek B aHanM3npyemon Lenesoun rpynne, CMOTPeBLUNX
apunpHoe cobbiThe B Te4eHne onpeaeneHHoro nepnoga BpeMeHu
(onpepensetcsa nonb3oBaTesiem), Mo yMoOSiHaHUO B Te4eHne 1 MUHYTHI.

[MpoueHT HaceneHnsa B aHann3npyemomn Lernesou rpyrnne, CMOTPEBLLETO
admpHOe cobLITME B TEYEHNE ONPeaeneHHOro nepnoaa BpeMeHM
(onpenensetcsa nonb3oBaTesiem), N0 YMOSYaHUO B TeYEHNE 1 MUHYTHI.

7
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Migrations Curve
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AvRch(000)/AvRch% / AvWkRch(000)/AvWkRch% / AvMRch(000)/AvMRch%

CpeaHunn oxeaTt

AVRch(000) / AvRch%

AVWKRch(000) / AVWKRch%

AVMRch(000) / AvMRch%

KonnyecTBo YenoBek B CpeHEM B aHaNM3npyemomn Luenesou rpynne,
CMOTpPEBLUNX 3hMpHOE COBbLITUE B TEYEHNE ONpeaeneHHoro nepuoaa
BpeMeHu (onpeaensieTcsl norb3oBaTtenem), No yMonyaHuio B TedeHme 1
MUHYTbI.

CpenHeCcyTouHbIN OXBaT.

CpenHeHenenbHbIN OXBaT.

CpenHemecsyHbIn OXBar.

Programs*

Programs minute by
minute

Programs and spots*
Crosstab

Periods

Vehicles

Audience Curves
Migrations Curve
Competition Analysis*
Vehicles creation*
Detail

Competition units
Multiple Inheritance
Programs Grid

*CTaTUCTUKN
AVWKRch(000), AvWkRch%,
AVvMRch(000), AvMRch% He
NCNONb3YTCH B AAHHbIX
oTyeTax.

K Research

Official partner of KANTAR
in Central Asia




Broadcasts / Insertions / Duration

Broadcasts

Insertions

Duration

KonnyectBo BbIXO40B nporpamMmm.

KonnyecTBo BbIXOA0B peKnamMHbIX COOBLLIEHWIA.

AnuTtenbHoCTb 3hmnpHOro cobbiTna (B CEKyHAAX,
MUHYTax, Yyacax).

K Research

Official partner of KANTAR
in Central Asia

Programs Audience Curves
Programs minute by Migrations Curve
minute Competition Analysis
Programs and spots Vehicles creation
Programs Grid Detail

Crosstab Competition units
Vehicles Multiple Inheritance
Spots Migrations Curve
Programs and spots Planning

Crosstab Optimization
Vehicles Vehicles creation

Audience Curves Detall

Programs Migrations Curve
Spots Competition Analysis
Programs minute by Planning

minute Vehicles creation
Programs and spots Detalil

Crosstab Competition units
Vehicles Multiple Inheritance

Audience Curves  Programs Grid




GRP

GRP Gross Rating Point - cymma peMTUHIoB POSIMKOB PEKTaMHOW KaMMnaHuw. Programs
1 GRP = 1 nyHKT perTuHra ueneson ayanTtopum. Spots
Programs and spots
cnonb3yeTtcsa npu nokynke/npogaxe/pacyere acppekTMBHOCTHU Crosstab
PEeKnamMHoOM KamnaHun. Vehicles

Audience Curves
Migrations Curve
Planning
Optimization
Vehicles creation
Detall

GRP30 - GRP, npuBefeHHbIN Kk cTaHgapTHOU anutenbHocTh (30 cek.).

K Research

Official partner of KANTAR
in Central Asia




Sample / Universe

Sample

Universe

i

Llniverse =

ilf T t] KonnyecTBo onpoLLeHHbIX (Y4acTBYOLWMX B NaHeNM) pecroHAeHTOB.
if 1 € Targe

k - [[eHepanbHas COBOKYMHOCTb UMM BCE HAceneHue.
> Weight f 1€ Target] P y

Research

Official partner of KANTAR
in Central Asia

Programs minute by
minute

Crosstab

Periods

Vehicles

Audience Curves
Migrations Curve
Detail

Competition units
Multiple Inheritance
Programs Grid
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Viewing Units




AvAud(View) / AvAud(All)

CpeoHee BpemMa NpocMoTpa cpeaun 3putenen/HaceneHus

AvAud(View) CpenHee BpemMsi NpocMoTpa cpeau 3putenen (B CekyHaax, MUHyTax, Programs

2 _ yacax). Programs minute by
Z (M, % Weight; ) s numisrenchoona

_ minute
AvMns(Fiew) = AL
Days = AvEch(000) Programs and spots

Crosstab
Periods
Vehicles
AvAud(All) Fméi min{® weight/®  CpegHee BpeMs NPOCMOTPa Cpean HaceneHus (B CeKyHaax, MUHyTax, Audience Curves
I — yacax). Migrations Curve
s Ve S Competition Analysis
Days Vehicles creation
Detall
Competition units
Multiple Inheritance
Programs Grid

Official partner of KANTAR
in Central Asia

I( Research
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TAud(View) / TAud(All)

OO6Lee Bpems npocMmoTpa cpean sputenen/HaceneHus

TAud(View) O6Lwee Bpems npocMmoTpa cpean 3putenen (B CeKyHaax, MUHyTax, Programs
. yacax). Programs minute by
2 (Min; < Weight; )y ; nupwenchoona minute
TMins (View) = = AvRoA(000) Programs and spots
Crosstab
Periods
Vehicles

TAuUd(AIl) | imm-‘iﬂ"’-wei guto  OBlLee Bpems npocMoTpa cpeam HaceneHus (B CekyHaax, MHyTax, Audience Curves
peried i T : yacax) Migrations Curve
Thins = Z i y . . .
o Universe Competition Analysis

’ Vehicles creation
Detall
Competition units
Multiple Inheritance
Programs Grid

I( Research

Official partner of KANTAR
in Central Asia




TViewAcc(Viewers) / TViewAcc(All)

KymynaTuBHoe obLuiee BpeMs NpocMoTpa cpeaun 3apuTtenen/HaceneHns

TViewAcc(Viewers)

TViewAcc(All)

TViewAcc(Viewers) - obuiee Konm4yecTtBo CeKyHA/MUHYT/HacoB
NPOCMOTpa Ha OOHOro 3puTens 3a aHanusnpyemoln nepuog. Obpasyetcs
nyTem geneHus obLiero KonnyecTsa CeKyHO/ MUHYT/4acos,
MPOCMOTPEHHbIX 3PUTENAMM, HA COBOKYMHbIN OXBAT.

TViewAcc(All) - obuiee konnyecTBo CeKyHA/MUHYT/4acoB NPOCMOTpa Ha
OOHOrO YeroBeka cpeamn HaceneHns 3a aHanmanpyemblin nepmoa.
O6pasyetca nytem geneHnsa obuiero Konnydectsa CeKyHA/MUHYT/HacoB,
MPOCMOTPEHHbIX 3PUTENAMU, HA rEHeparnbHY COBOKYMHOCTb.

KoHuenuma ctatnctuk TViewAcc(Viewers) n TViewAcc(All) aHanornyHa
ctatuctukam TAud(View) n TAud(All), Ho oHu gatoT 6onee To4Hoe
3HayeHue. Ctatuctmnkm TAud(View) n TAud(All) oTobpaxatoT AaHHble,
arpermpoBaHHble Ha eXeHEBHbIX aHarorax, U He JatT peanbHOro
npeacTaBneHns o cpegHeM NoTpedneHnn B Te4eHne AnnuTernbHOro
nepuoga. Ctatuctmkm TViewAcc arpernpytot obLiee notpebneHune 3a
BECb Nepuog 1 AenaT ero Ha coBokyrnHbln oxeart (TViewAcc(Viewers))
nnu Universe (TViewAcc(All)). T.e. o6e ctatnctukm TAud oCHOBaHbI Ha
exxegHeBHOW naHenu, Torga kak TViewAcc OCHOBaHbI Ha CripaBoOYHOM
naHenu ang Bcex BblbpaHHbIX AHEN. Takum obpasom, ecnu
paccMaTtpuBaTbh TOMbKO OAMH AeHb, KOoraa naHesnb byaeTt ogMHakoBOW, TO
9Tn gBa 6noka 6yayT AaBaTb O4MHAKOBLINA pPe3ynbTar.

K Research

Official partner of KANTAR
in Central Asia

Crosstab
Periods
Venhicles
Detalil

14



TAud(000) / TAudV(000)

OO0Lee BpeMsi MPOCMOTPA BCEX 3pUTENEN

TAud(000) ObLwee Bpems npocmoTpa (B CEKyHAAX, MUHYTaX, Yacax) BCEX 3puUTenen
3a aHanmManpyembl nepuoa.

TAudV(000) O6Luee Bpems npocmMoTpa (B cekyHaax, MUHYTax, Yacax) BCex 3puTernen,
KOTOpbI€ BbIMNOSHAKT 3a4aHHble YCNOBUS OXBaTa, 3a aHannanpyembln
nepuog.

Programs*

Spots

Programs minute by
minute

Programs and spots*
Crosstab*

Periods*

Vehicles*

Audience Curves*
Migrations Curve*
Competition Analysis
Vehicles creation
Detail

Competition units
Multiple Inheritance
Programs Grid

*Cratuctunka TAudV(000)
MCNOMNb3yeTCs TONbKO B
AaHHbIX OTYeTax.

K Research

Official partner of KANTAR
in Central Asia
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AvHoursWKk(View) / THoursWk(View)

CpeaHee KonnmyecTBO YacoB NPOCMOTPa 3puUTensamm B cpeaHem 3a Hegento / Obuiee KonmyecTtBo YacoB

NPOCMOTPa 3puUTendamMmm B cpeagHem 3a HEAESO

AvHoursWk(View) OnpepnensieTcs Kak cpegHee Konmy4ecTBO YacoB NPOCMOTpa 0gHUM

3puternem B cpegHeM 3a Heerto.

s hours ™ = weight
AvHoursWk (View) = g ;] : -  LhoursWi (Fiew)
weeks « AVWERch(00 0}  AvWERch{000)

THoursWk(View) OnpepensieTca Kak obLLee KoNMYecTBO YacoB NPOCMOTPa 3pUTENsIMU B
SEMANIs N
S S horas? * peso, CPEAHEM 38 HELENIO
THours Wk (View) = =l =1
o=l bl by
Units >> AvHoursWk(View) THoursWk(View)
Week 1 14 CpenHee KonmMyecTBo 78367 OBLLEe KOMMYECTEO YACOB
Hacos npocMoTpa oARNM NPOCMOTpa 3pUTENAMM 3a
Week 2 15 - 3puUTeNieM 3a 82633 L P
COOTBETCTBYHOLLYIO
COOTBETCTBYHOLLYHO enento
Week 3 16 HeLento 86873 A
_ CpefHee KonmyecTBo =
HACOB DOCMOTDA OAHMM O6Luee KOnM4ecTBO 4Yacos
Week 1 - Week 3 15 P Pa oa 82624 | rpocMoTpa 3puTensamu B
— 3puTenemM B cpeaHeMm 3a
cpegHeM 3a Hegernto
_ Heaeno _

Programs minute by
minute

Crosstab

Periods

Vehicles

Audience Curves
Migrations Curve
Detail

Competition units
Multiple Inheritance
Programs Grid

Research

Official partner of KANTAR
in Central Asia

i

16



AvNuUmMmStm / AvLenStm / NumSes / AvLenSes

Stm (Statement) — NoAKrn4yeHne, 3TO BKITIOYEHUE TENEBN30PA n/vnu nepekKkryeHme ¢ KaHara Ha KaHarl. [1na ogHoro kaHana - 310 obuwee

KONMUYECTBO MOAKIMIYEHNA Ha AaHHbIN kKaHan. [ns Total TV — 9To cymma NoAKnioYeHn, NPpUXoaaLLNXCA Ha KaxKabIv kaHar.

Ses (Session) — ceccusi COCTOUT U3 NocreqoBaTeNbHbIX MOAKNIOYEHUIA C MOMEHTA BKIOYEHMS TENeBM3opa (Mnv npmuxona ¢ HEM3MepSIEMOro Mons)
[10 ero NOBTOPHOrO OTKIOYEHUS (UNn yxoda B HeEM3mMepsieMoe Mnone).

Bce kaHanbl
05:00-15:00
15:00-16:15 -
16:16-16:30
16:31-18:00 -
18:01-18:05
18:06-18:15
18:16-19:00
19:01-20:00
20:01-20:30
20:31-20:45
20:46-21:30
21:31-23:00 -

23:01-29:00

Konnuyectso I'IOAKHPO‘-IEHMVI

KaHan 3

KaHan 5

K Research

Official partner of KANTAR
in Central Asia

HenpepbIBHbIA MPOCMOTP

Konunyecrtso ceccui
Bce kKaHanbl KaHan 1 KaHnan 2 KaHnan 3 KaHan 4 KaHan 5

AvNumStm / AvLenStm / NumSes / AvLenSes - cnang 1 u3 2

HenpepbIBHbIA MPOCMOTP

17



AvNuUmMmStm / AvLenStm / NumSes / AvLenSes

CpenHee Konm4ecTBO MOAKMIYEHU Ha ogHoro 3puTtens / CpegHas AnnTenbHOCTb OA4HOM0 NOAKMIYEHUS

KonunyectBo ceccun Ha ogHoro 3putensa / CpegHas AnuTenbHOCTb OQHOW Ceccumn

- Programs*
AvNumStm CpenHecyTo4YHOE KONMMYECTBO NOAKMIOYEHNI, MPUXOOSALLIMXCSA B CPEAHEM Proarams minute b
Ha OOQHOro 3puTens, 3a aHanu3npyeMsblii nepuom. min?Jte* y
NumSes OOLLee KoNM4ecTBO CECCUN, MPUXOAALLNXCHA B CPeAHEM Ha OOHOroO Programs and spots*
3puUTens, 3a aHanMaupyemblin nepuos. Crosstab
Periods
AvlLenStm CpenHsas ANUTENbHOCTb OAHOIO NOAKMYEHUS. Vehicles

Audience Curves
Migrations Curve
Competition Analysis
Vehicles creation
Detall

Competition units
Multiple Inheritance
Programs Grid

AvLenSes CpeaHsast AnnTenbHOCTb OQHOW CEeCCUMN.

*cTtatnctuka NumsSes He
ncnonb3yeTca B AaHHbIX
AvNumStm / AvLenStm / NumSes / AvLenSes - cnaig 2 us 2 oT4yeTax

K Research

Official partner of KANTAR
in Central Asia
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ExcRch(000) / ExcRch%

OKCKITH03MBHbIN OXBaT

ExcRch(000) KonnyecTBo YernoBek B TbIC. UCCeQyeMOW LieNieBON ayanuTopumn, Kotopble Programs
cpeam BCcex aHanmanpyemblix cobbiTUI BUOENM TONbKO 3TO. Spots
Crosstab
ExcReach(000) = CUV(DDD)Gmpnf vehicleswith vebile — COV(000) Group of vehicleswithout whicls Vehicles
Planning
Detail
ExcRch% OTO NPOLUEHT 3puTenemn nccregyeMon Lieneson ayantopumn, Kotopble

cpeau Bcex aHannanpyembix CObbITU BUAENW TOMBKO 3TO.
ExcReach(000) 100
Universe,,,.,

ExcReach%o=

[( Research

Official partner of KANTAR
in Central Asia
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AcExcRch(000) / AcExcRch%

KyMynsaTuUBHbIN 3KCKMHO3UBHbIN OXBaT

AcExcRch(000)

AcExcRch%

KonnyecTBo YernoBek B TbiC. UCCleQyeMOW LieNIeBON ayamuTopumn, KOTopble
He CMOTPEenn HM O4HO U3 NpeablayLWmnX aHanmnampyembix dPUPHbIX
COObITMIA, HO MO CMOTPETL NocneayoLme.

OTO NPOLUEHT 3puTenen 3agaHHoON LeneBon ayantopum, KOTopble He
CMOTPENN HM OAHO U3 NPeablayLMX aHanM3npyemMbliX 3aUpPHbIX COObITUN,
HO MOrfM CMOTPETL NnocreayoLme.

[aHHble cTaTUCTUKK NepeaatoT Uaeto onpeneneHnst «NepBoro 3puTens»
9UpPHOro cobbITuUS.

Programs
Spots
Crosstab
Vehicles
Planning
Detail

K Research

Official partner of KANTAR
in Central Asia
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Cov(000)/Cov% / N(000)/ N% / N+(000)/N+%

HakonneHHbI oxBaT 3(PUPHbIX COObITUN

Cov(000)

Cov%

N(000)

N%

N-+(000)

N+%

KonunyecTtBo YenoBek B ThIC. UCCneayemMon ayamtopum, BUAEBLUNX XOTS
6bl 04HO 3ahnpHOE COoBbITME Cpeamn BCeX aHanm3npyemMbix.

MpoueHT HaceneHus nccreqyemMon ayguTopum, BUOEBLLEro XoTs Obl
0OHO 3chMpHOE cobbITUE Cpean BCEX aHANM3NPYEMBbIX.

KonunyecTBo Yyenosek B TbIC. UCCriegyeMmoun aygutopun, sugesLlumnx N
3MpPHbIX CODBLITUI Cpeaun BCEX aHANU3NPYEMBbIX.

MpoueHT HaceneHus nccrnegyemon aygutopum, suaesLuero N acpmpHbIx
CcOObITUI cpean BCeX aHanM3npyemblx.

KonuyectBo 4enoBek B TbIC. UccrieayeMmon aygutopumn, sugesnx N n
Bbonee apnpHbIX COBLITUIN Cpean BCeEX aHaNM3NpyeMbIX.

[MpoueHT HaceneHnsa nccnegyemon ayantopuu, suaesiero N n 6onee
9(PUpPHBIX CODBLITUI Cpeaun BCeEX aHaNM3NpyeMbIX.

K Research

Official partner of KANTAR
in Central Asia

Programs

Spots

Programs minute by
minute

Programs and spots
Crosstab

Vehicles

Planning
Coverguide

Detail
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Cont(000) / OTS

KonnyecTtBo KoHTakToB / CpeaHsasi YacToTa KOHTaKTa

Cont(000)  camsonn = igmm?wm *ywoight, KOMMYECTBO KOHTAKTOB C 3CHMPHBLIM CODbLITUEM (PEKNaMHbIM Spots
=1 COOOLLEHNEM), BbIPAXXEHHOE B ThiC. Programs and spots
Crosstab
Vehicles

Audience Curves
Migrations Curve
Planning
Vehicles creation
Detall

OTS o7y = AcCant(000) OTO cpefHee KONMMYECTBO KOHTAKTOB C 9(PUPHbIM COObITUEM, Programs
Cab({U00) NPUXOAALLNXCS HA OOHOro YerioBeka. Spots
Crosstab
Vehicles
Planning
Coverguide
Detall

I( Research

Official partner of KANTAR
in Central Asia




Days Activity

Days Activity

PaccunTbiBaeT KONNMYECTBO AHEN, B KOTOPbIX BbIXOAUIIO PEKNaMHoe
coobLLeHMe nnn nepegaya 3a aHanU3npyeMblin NepuoA.

Official partner of KANTAR
in Central Asia

K Research

Programs
Spots
Crosstab

24



Duplication &
Migration &
Inheritance Units




Dupl(000) / Dupl%

Dupl(000)

Dupl%

KonnyecTBo 4yernoBek B ThiC. UCCNeayeMon LieneBon ayantopumn, Kotopble
cpean AByx aHanmsnpyemMblx cobbITuin (Mporpamm/KaHanoB) Bugenu oba.

[MpoueHT 3puTtenen ot nccregyemMmou Leneson ayautopum, Kotopble
cpeau AByX aHanuanpyemblx cobbiTuin (MporpammM/kaHanoB) Bugenu ooa.

Programs
Vehicles
Detall

K Research

Official partner of KANTAR
in Central Asia
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In(000) / LeadIn / Out(000) / LeadOut

In(000) KonuuectBo Yenosek B (000), KoTopble BUOENM KaK aHann3npyemyto Programs
nporpamMmmy (UM NHTepBar BPEMEHN), TaK U NpeaLLecTByoLme Programs minute by
nporpamMmbl (MNU MHTEPBAN BPEMEHM), NPU 3a4aHHbIX YCITOBUSIX OXBaTa minute
N HacTpanBaeMblX NapamMeTpax MHTepBana 3axesaTa 3puTens. Vehicles

5 Multiple Inheritance

LeadIn LeadIn% — In(000) 100% OTO NPOLEHT Ntogen, KOTopble BUOENN Kak aHannanpyemyo nporpaMmmy

Rch(000) (MNn MHTepBan BPpeMEHN), Tak 1 NpeaLlecTByoWmMe NporpamMmmbl (Mnu

WMHTEepBan BpeMeHu), Npu 3aJaHHbIX YCINOBUSIX OXBaTa U HacTpanBaeMbIX
napameTpax MHTepBara 3axsaTa 3puTens, OT BUAEBLUNX
aHanuampyemyto nporpammy (Unn MHTepsas BpeMEHN).

Out(000) Konunyectso yenosek B (000), KoTopble BUOENM Kak aHanu3npyemyto
nporpammy (Unu UHTEpBar BpeMEHU), Tak U NnocrneayoLmne nporpaMmmbl
(M nHTepBan BpeMeHu), Npu 3aJaHHbIX YCNOBUSAX oXBaTa U
HacTpauBaeMbIX NapamMeTpax NHTepBana 3axasaTa 3puTens.
LeadOut LeadOutd — 0ut(000) .+ 100% OTO NMPOLUEHT Ntogen, KoTopble BUAENN KaK aHanmM3npyemMyo nporpammy
Rch(000) (vnun vHTEepBan BpeMeHu), Tak 1 nocrneayroLme nporpaMmmsl (Mnu
NHTepBarn BpeMeHu), Npy 3aJaHHbIX YCOBUSIX OXBaTa U HacTpanBaeMbIX
napameTpax MHTepBara 3axBaTta 3puTens, OT BUAEBLUNX
aHanu3npyemyto nporpamMmmy (Unv nHTepsarn BpeMeHn).

K Research
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Mig(000) / Mig%

Mig(000)

Mig%

[aHHble CTaTUCTUKM NpeaHa3HaYeHbl 418 aHanM3a Murpaumm ayantopum Migrations
MO BpEMEHHbIM MHTEpBaram Unun ¢ NporpaMmmMbl Ha NporpamMmmy.
YKasblBaloT Ha KONMYeCTBO Nntogen (B TbiC. NN %), KOTOPbIE BbINOSTHSAKOT
onpefeneHHble 4eNCTBUSA B COOTBETCTBUN CO 3Ha4YeHMsAMU Brioka, B
KOTOPOM HaxOAATCS rnokKasaTenu:

Brnok Gain — npuwnu Ha aHanuanpyemMbli KaHarn.

Bnok Loss — yLunuv ¢ aHanuanpyemMmoro KaHana.

Brnok Net — pasHnua mexay Gain n Loss.

Other (6riok Gain) — npuLInn ¢ Apyrnx KaHasnoB, KOTOPble y4acTBYOT B
nccnegoBaHumU, HO He Obinn BbibpaHbl B OTYETE NS aHanmaa.

Other (6riok LOSS) — yLunuv Ha apyrne KaHanbl, KOTopble y4acTBYIOT B
nccnegoBaHuU, HO He Obinv BbibpaHbl B OTYETE NS aHanmaa.

Off (bnok Gain) — BKNOYMNKN TENEBU3OP UM NPULLSIN C HEN3MEPSIEMOTO
nons.

Off (6nok LoSS) — BbIKMOYMAKN TENEBU3OP UMW YLUNM B HEN3MEPSIEMOE
none.

K Research
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TuneAway

TuneAway

CraTtucTtuka otobpakaeTcs B AByx Bapuauusax — Out 1 In (no ymon4yaHuto

Bbl6paH Out). PacyeT npon3sBoguTcst Ha OCHOBE penTuHra B % unm B ThiC.

Out: NpouUeHT 3puTenen, KoTopble CMOTPenu npeabIayLWwmnn nHtepaan (no
YMOSYaHUIO 1 MUHYTY), HO HE CMOTPENN aHann3npyemoe agmpHoe
cobbiTne. Hanpumep, TuneAway(-1min)=18.3. 310 o3HayaeT, 4To 18.3%
3puTtenen npegbigyLien MUHYTbI OTKITIOUYUITUCL Ha 3TOM MUHYTE.

In: NpoUeHT 3puTenen, KOTopble CMOTPENV aHanuanpyemoe apHoe
cobbITe, HO He CMOTpenu npeabiayLmMin nHtepsarn (No ymonyaxuio 1
MUHYTY). TuneAway(-1min)=18.3, o3Ha4aeT, 4To 18.3% 3putenen
MOAKMIOYUITUCE BO BPEMS TPaHCHAUMU 3PUPHOro cobbITUA U He
CMOTpenu npeabiayLwy MUHYTY.

Programs

Spots

Programs minute by
minute

Programs and spots
Crosstab

Vehicles

Audience Curves
Migrations Curve
Competition Analysis
Vehicles creation
Detall

Competition units
Multiple Inheritance
Programs Grid

K Research
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Cost & Planning
Units




Cost / Cost/Cont / Cost/GRP

CTtonmocTb pasmewieHns / CTOMMOCTb TbiCAYM KOHTaKTOB / CTOMMOCTb NYHKTa PENUTUHra

Cost CtoumocTb pa3melleHus (B8 USD).
PaccunTtbiBaeTcst No ogomumansbHbiM npanc-nuctam TB kaHanos /
PaguocTtaHummn 6e3 yyeta ckngok, Hagbasok (Bkntodas HLAC).

Beibop pacyeTa ctommocTu ocyulecTBndetcs B onuum Cost units for
spots:

Spot cost — pacyeT CTOMMOCTM MO MUHYTHBIM Mpanc-nucTam;

Spot cost by GRP - pacyet ctonmoctn no GRP;

Spot cost consolidated - pacyeT CTOMMOCTUM C y4€TOM CTOMMOCTU
MUHYTHOroO pa3meLueHnsa n ctoummoctn GRP.

Cost/Cont Cost gy ont CTOMMOCTb TbICSI4M KOHTaKTOB.
Cost/Cont =
Cont(000) guppon
Cost/GRP ot CToumocTb NyHKTa pentuHra (ogHoro GRP).
Costf GRP= SRP

Programs*

Spots

Programs minute by
minute*

Programs and spots
Crosstab

Vehicles

Audience Curves
Migrations Curve
Competition Analysis*
Planning

Vehicles creation
Detall

Competition units*
Multiple Inheritance*
Programs Grid*

*Ctatnctukmn Cost/Cont,
Cost/GRP He ucnonb3ytoTcs
B J@HHbIX OTYeTax.
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CPM /CPT

CPM

CPT

3 Cost
Reg (000

Cast
Fig

CFT =

OnpegensieTcsa kak OTHOLLEHNE CTOMMOCTM NMPOrpamMmbl (PEKNaMHOro
6rioka) Kk HabpaHHoMy penTuHry B (000).

OnpepensieTca Kak OTHOLIEHME CTOMMOCTM NporpamMmbl (PEKNaMHOro
6noka) k HabpaHHOMY penTuHry B %.

i

Research

Official partner of KANTAR
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Programs

Programs minute by
minute

Programs and spots
Crosstab

Vehicles

Audience Curves
Migrations Curve
Competition Analysis
Vehicles creation
Detall

Competition units
Multiple Inheritance
Programs Grid
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Budget / %Budget / %GRP / %lnsertions

Budget Budget _ =igm: xI CymMmma, 3aTpadeHHada Ha pasmelleHne peknamMHbIX COOOLLIEHWN. Planning
- Optimization

%Budget Budget, CyMma, 3aTpadeHHast Ha pa3MeLLeHNe peknaMHbIX COObLLEeHNI B
Budget HocuTene, B NPOLEHTHOM COOTHOLLIEHUM OT 0OLLEeN CTOMMOCTH

peKIiaMHON KaMnaHun.

“eBudger =100 x

Grp's,

%GRP E*BGRP‘S;I[][]*GWIS
Flem

PenTuHr, npynnucaHHbln HOCUTESO, B NPOLEHTHOM COOTHOLUEHNN OT
obuero 3Ha4veHnss GRP, koTopoe Hy>KHO HabpaTb Ans BceX HOCUTENEMN.

%lnsertions Insertions | KonnyecTBo BbIXOAOB, npmnrnncaHHoe HOCUTEro, B NPOLUEHTHOM

Yelnsertions =100 * :
Insertions ... COOTHOLLUEHMM OT ODOLLIEro KONMYEeCcTBa BbIXOJOB BO BCEX HOCUTENSX.

I( Research
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EffRch(000)/EffRch% / Neff+(000)/Neff+%

AP AP EKTUBHBIN OXBAT

EffRch(000) S

o=l

CobEff (000)
Universe, .,

EffRch% CobEff%=

Neff+(000)

Neff+%

CobEfF(000)= 3 Cr, xDC (X =c|

Response Curve Pt

(®) Memorizing rate: 1.00]
()N and mare 1 E

() Cortact by contact

1 2| 3| 4|5 |6 7| 8|9
1,00 | 1,00 | 1,00 1,00 | 1,00 | 1,00 [ 1,00 1,00 | 1,00
i< >

Preview . OK | Cancel

KonnyecTBo Yernosek B TbiC. UCCrieayeMOW ayauTopumn, BUAEBLUMNX Planning
3hmnpHoe cobbiThe Npu 3agaHHbIX NapameTpax CTENEHN BOCNPUATUS. Optimization
[MpoueHT HaceneHus nccrnegyeMmon ayantopum, BuaeBLLEro acpupHoe

cobbIThe Npu 3agaHHbIX NapameTpax CTeNeHn BOCNPUATUS.

KonnyecTBo Yenosek B TbIC. UCCreayeMon aygutopumn, BUOeBLINX Planning
a¢pupHoe cobbiTe N 1 6onee pas, Npu 3agaHHbIX NapaMeTpax cTeneHn Coverguide
BOCNPUATUS. Optimization

[MpoueHT HaceneHus nccnegyeMmon ayantopum, BUAeBLLEro acpupHoe
cobbiTne N 1 bonee pas, Npu 3agaHHbIX NapameTpax CTeNeHu
BOCNPUATUS.

OnpeneneHne aheKTUBHOIO OXBaTa UCMNOMNb3YET NAEK O TOM, YTO CTeNeHb 3anoMUHaHNSA
4YernoBEKOM pPeKnamMHOro coobLeHNst HanpPsMyr 3aBUCUT OT CKOPOCTU BOCMPUATUS U/UnNu oT
KONM4eCcTBa KOHTAKTOB C JaHHbIM peKkraMHbiM coobLLeHnemM. Ecnv cKopocTb 3anoOMUHaHUS He
yCTaHOBIeHa, To apdeKkTnBHbIN oxBaT byaet paseH oxBaTty (Neff = N). [1BOMHOM LLEenYoK No onuum
Effective Reach oTkpbiBaeT agnanoroBoe OKHO, B KOTOPOM MOXXHO 3aaTb NapaMeTpbl BOCNPUATUS:

Memorizing rate - CKOPOCTb BOCMPUATUS MPU NEPBOM KOHTaKTe (MakcMmarnbHOe 3HayeHue = 1).
N 1 more - KOfIM4eCTBO KOHTAKTOB, NPU KOTOPOM peknamMHoe coobLieHne ByaeT BOCMPUHSTO.
Contact by contact — wkana, B KOTOPOM MOXHO 3aZaTb 3HA4YEHUA CKOPOCTU BOCMPUATUA AN
pa3HOro Korim4yecTBa KOHTAKTOB.

K Research
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ShareRtg / TypeCost / Weight

ShareRtg

TypeCost

Weight

whareBtg =

Rﬁgsuppan

SUPPOES

z:E&gi

= 100

[lona penTuHra cooTBETCTBYIOLWErO HOCUTENSA OTHOCUTESTBHO
CYMMapHOro peNTMHra BCeX HOCUTENEWN.

Tvn cCTOMMOCTY pasmeLleHnst peknamMHbIX cOObLeHnn. [JoCTynHbI
cnegyroLime Turbl pasMeLleHuns:

TypeCost Select Rate Card — BbIbop TMNa CTOMMOCTU
Select Rate Card. «| pasmeLLeHNA No CO30aHHOW paHee TapuHON KapTe;
Ratecard — BbIGOp TvNa CTOMMOCTU pasmeLLieHNs Mo

g“;‘;‘“’ MWUHYTHOMY NpPanc-nucTy;
C.Thousands C.Grp — BbIbOp TMNa ctoumocTn pasmelyeHmsa no GRP

npancy;
C.Thousands — BbI6Op TMNa CTOMMOCTU pa3MeLLEHNS
3a TbICSAYY KOHTAKTOB;

Bec cooTtBeTcTBYylOLLEro HOCUTEens. lNnaHMpoBaHme Bcerga OCHOBAHO Ha
OAaHHbIX UCTopuYeckoro nepuoaa. lNonb3oBartenb UMEET BO3MOXHOCTb
HaCTPOUTb ayanTopuio, oXxXngaemyto B Oyayuiem, nyTeM yMeHbLUEeHUS
nnu yesenuyeHuns seca. o ymonyaHuio Bec paseH 100.

Planning

I( Research

Official partner of KANTAR
in Central Asia
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AgeAverage / WAgeAverage

CpeaHui Bo3pacT 3puUTens

AgeAverage > Contact | =age,
Mediandge =-=— x100
> Contact,
im]
WAgeAverage S, xSec % Age,

WMediandge = =%
> W, = Sec,

sy

CpenHuin Bo3pacT 3putenst 3UpHOro cobbITus.

OnpenensieTcs kak cpegHee 3Ha4YeHve Bo3pacTa 3puTens, BbIopaHHOro B
Xo[e aHanusa.

CpenHuii Bo3pacT 3puTens C y4eTOM BPEMEHM NPOCMOTpa.

Programs

Programs minute by
minute*

Programs and spots
Crosstab

Periods

Vehicles

Audience Curves
Migrations Curve
Competition Analysis*
Vehicles creation
Detail

Competition units
Multiple Inheritance
Programs Grid

*Cratuctnka WAgeAverage
NCNONb3yeTCs TONbLKO B
AaHHbIX oTYeTax.

i
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AvPgmsViewed / AvPgmsViewed%

AvPgmsViewed

Y. Rch(000) kaxmoro BbIMycKa
Rch(000)

AvPgmsViews =

AvPgmsViewed%

AvP View% =
vPgmsView% Broadcasts

AvPgmsView

OTobpaxaeT 4acTOTy KOHTaKTOB C 3(pUPHbIM COBLITUEM, T.€. CKOMbKO pa3
B cpefHeM OOWH YenoBek NOCMOTpen adupHoe cobbiThe 3a
aHanusnpyemsbIn nepuos.

OTHOLIEHNE cpeaHero KonmMyecTea NpocMoTpa 3UPHOro CoobITUS K
KONMYECTBY BbIXOAOB 3TOrO e 3PUPHOro COBLITUSA, BbipaXXeHHOE B
NpOLeHTaXx.

Official partner of KANTAR
in Central Asia
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BIKGRP% / BIKGRP(000) / PgmGRP

BIkKGRP% / BIKGRP(000) PentnHr 6noka, B KOTOPOM BhiLlen ponuk. B Total ctpoke — 310 cymma Spots
PENTUHIOB BNOKOB. Programs and spots
Crosstab
Vehicles

Audience Curves
Migrations Curve
Vehicles creation
Detall

Programs Grid

PgmGRP PenTuHr nepegayu, B KOTOPOW Bbiwen ponuk. B Total ctpoke — 310
CyMMa pPeNTUHIoOB nepenau.

K Research

Official partner of KANTAR
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CChn% /CTTV%

Bknaa BpeMeHHOro nHTepBarna B oouwmn npocMoTp Tenekanana / Bknag BpeMeHHoro nHtepsana B obLwium
NPOCMOTP BCEX TENeKkaHanos

CChn%

CTTV%

CChn% = =

[ »
mei *weight
i

= Himedand

Jdchanpel 4 100

[ »
mei *weight
il

[ ol
mei *weight,
i1

referanee

Jtimedand

A chanpel

= timedhand

Jchanpel 100

[ ol
mei *weight,
il

rafevrence

Vimedand

JIT¥V

OTHOLLEHME NPOAOIPKUTENBHOCTM NPOCMOTPA TenekaHana B
nccrnegyemMom BpeMeHHOM MHTepBane K NpogoSKUTENBHOCTM NPOCMOTPa
9TOrO Xe TenekaHana B KOHTPOSIbHOM BPEMEHHOM NHTepBare
(Hanpumep, B TeYEeHNE CYTOK)

..............................................

%, Reference timeband: Total Day
“ Decimals: 1
A Color

OTHOLEHNEe NPOAOIKUTENBHOCTN NPOCMOTPpa TenekaHana B
ncecrnegyemMom BpeMeHHOM NMHTepBarne K npogormkK1UTenbHOCTU NpocMoTpa
BCcex TernekaHanos (Total TV) B KOHTPOSIbHOM BPpEMEHHOM NHTEpBare
(Hanpumep, B TEYEHME CYTOK)
4 (@) CTTWE [ALL TV CHANNELS | Total Day]
% Reference Channel: ALL TV CHANMELS
%, Reference timeband: Total Day

W Decimals: 1
A Color

i
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Programs minute by
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Counter / RankEvents

Counter

RankEvents

OTobpaxkaeT KONMYECTBO YHUKANbHbIX 3HA4YEeHU aTpubyTta, No KOTOPOMY
ObInn rpynnupoBaHbl 3upHble cobbITUA. CTaTUCTUKa BasnpyeTca Ha
BblGpaHHOM B ONLUMM CTAaTUCTUKE Y MOXET NPUHMMATL ABa 3HAYEHWS:
Last — oTobpakaeT KONMM4eCTBO YHUKamNbHbIX 3HAYEHUIN NO nocnegHemy
BblOpaHHOMY aTpubyTy B CTPYKTYpe oTYeTa.

Next — oTobpaxaeT KOfIMY4EeCTBO YHUKANbHbIX 3HA4YEHUIN MO aTpubyTy,
cnepyrolwiemy “nocne” B CTPYKType oT4yeTa.

MpucBanBaet paHr agonpHOMY COBbITUID, OCHOBbIBAsACh HA NoKasaTernsx
0©a30BOW CTAaTUCTUKN, BbIODPaAHHOW B onunn. Y 3(pupHOro codbitus ¢
HanbonbLINUM NokasaTenem paHr = 1.

K Research

Official partner of KANTAR
in Central Asia
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Programs

Spots

Vehicles
Audience Curves
Migrations Curve
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CustomuUnit / OpUnit / Statistical Metric

CustomUnit [aHHaga ctatucTyka npegHasHadeHa ans co3gaHnsa HoOBOW eQuHULbI Programs
nyTeM KOMOMHaUUKM ABYX CTaTUCTUK U CTAaTUCTUKU U KOHCTaHTHI, Spots
MCNOSb3yS pasfindHble apudMeTndeckne onepauymn. Programs minute by

minute*
_ _ Crosstab

OpUnit OTa cTaTUcTuKa Nno3BonsieT v ETE::CTREH Periods*
aHanusnpoBaTb 3BOOLMIO UK e o/ Vehicles
COOTHOLUEHNe 3Ha4veHusa eanHuubl V1 no e Detail

Statistical Metric

CpaBHEHMIO C ATaNIOHHbIM 3Ha4YeHnem V2,
KOTOPOE MOXET ObITb NpeablayLLnM,
cnegyroLwmm, nepsbIM UM NOCNEAHUM
9N1eMEHTOM B BblIOpaHHOM M3MepeHUmn
(nHrpeaoneHTe). BoamMoXHbI cnegyouime
BapuaHThbl:

CratucTtuka, no3BonsoLuas paccymtaTb KO3ddULMEHT Bapuauum Unm

CTaHOapTHOE OTKITOHEHNE.

i
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Official partner of KANTAR
in Central Asia

Evolution % (100*(a-Ref)/Ref)
Moving average

Count

Ranking

Sum

Average

Maximum

Minirnum

Coefficient of Variation
Standard Deviation
Show Reference

Show attribute

*CrtaTuctumka Statistical
Metric ncnonb3yeTcsa TONbKO
B JaHHbIX OTYeTax.
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CVI

HOeKc OTHOLIEeHNSI PENTUHIOB 3(PUPHbLIX COBLITUN

CVI  Spots OTobpaxaeT oTHOLLEeHne Programs
PEeNTUHra peKkriamHoro
crr - %5100 coobiern i cvp = S eren Ly
—mx Total — k penTUHry BCcero TRz,
9oMpPHOro BpeMeHu nporpamms;
: Net program — K peuTuHry o
RE .D-"" RE s [ -t
OV = 100 YMCTOrO APUPHOTO BPEMEHM CPI= 5100
RIE %% 20 P P RIZ%. . 50pn
nporpammsbl (6e3 yyeta
KOMMEPYECKOro BPEMEHMN);
Rtc%._., Net commercial — K penTuHr Rig%... .
CrT= 1g%s 100 P Vo cpra e
Rig%e,. o vubrspen KOMMEPYECKOro BpeMeH! RIGVag, - s Eragren
nporpaMmmbl;

Riz% Previous interval — K penTuHr
CrT=——2 %% 1100 . / o S Sk T
R0 i npegblayLLero BpeMeHHOoro Rz o

WHTepBarna (yctaHaBnMBaeTcH I
nonb3oBaTenem);
' Riz%._ Interval before-after —k S S
CvT = R 100 pbelTUHrYy yCTaHOBMEHHOTO RIE%, ot
WHTepBara 4o v nocrne Bbixoa
peknamMHoro coobLeHus.
Research

i

Official partner of KANTAR
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00

OTobpaxaeT OTHOLLEHME
peNTUHra NporpaMmmbl K:

Total — kK penTuHry Bcero
3(h1pHOro BpeMeHn nporpaMmmbl
(Bcerga 100%);

Net program — K peuTuHry
YNUCTOro 3(PUPHOro BpeMeHU
nporpamMmmel (6e3 yyeTa
KOMMEPYECKOrO BPEMEHN);

Net commercial — K penTuHry
KOMMEPYECKOrO BpEMEHM
nporpamMmmsil;

Previous interval — K penTuHry
npeablayLLero BpeMeHHoro
WHTepBana (yctaHaBnMBaeTc
nonb3oBaTenem);

Interval before-after — k
PENTUHTY YCTAHOBEHHOMO
WHTepBarna 4o M nocne Bbixoaa
nporpambi.

Programs

Spots

Programs minute by
minute

Programs and spots
Crosstab

Vehicles

Audience Curves
Migrations Curve
Competition Analysis
Vehicles creation
Detall

Competition units
Multiple Inheritance
Programs Grid
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GoldMin / GoldMinVal

3onoTtaa MUHyTa

GoldMin

GoldMinVal

[MokasbiBaeT MUHYTY NporpamMmsbl (3MpHOro cobbITUS), B KOTOPOK
nokasaternb 6a30BOM CTAaTUCTUKK, BbiIODpaHHOM B oNuun, NPUHUMaET
MaKkcUMarnbHOE 3HaYeHne NN MMHUManbHOE 3Ha4YeHne.

[MokasbiBaeT 3Ha4YeHne 6a3oBON CTAaTUCTUKK, BbIOpaHHOM B onuuu, B
30/10TON MUHYTE.

0

Decimals: 3

Color
GoldMin [RFtg® | Max]
% Unit: Rtgi
s, Operation: Maximum
I Color
GoldMinVal [Rtg | Max]
A Decimals: 0
% Unit: Rtg®
4. Operation: Maximum

‘4 Color

@ Met value: Default
|
|

i
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Bbibop 6a3oBor cTaTUCTUKKN B ONLUK
Unit MOXXHO OCYLLLECTBUTb TOMbKO MO TEM
cTaTUCTUKaM, KoTopble Obinu BoibpaHb! B
oTyeTe.

Programs minute by
minute

Crosstab

Periods

Detall
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Index%DIlyRch

Index%DIyRch OTO OTHOLLEHME CPEOHErND 3HAYEHNS OXBaTa B TbiCAYaX aHanM3npyemMom Programs
LilenieBon ayamTopumn K cpegHemMy 3Ha4YeHuto oxeaTa 6a3oBown LeneBsom Programs minute by
Dadex% Diykeh = 2"t 00ager 4100 @YANTOPUM, BBIDAXEHHOE B MPOLIEHTAX. minute
LiyRe(000) o g 5. Programs and spots
Crosstab
Vehicles

Audience Curves
Migrations Curve
Competition Analysis
Vehicles creation
Detall

Competition units
Multiple Inheritance
Programs Grid
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Loyalty / AvLoyalty / WkLoyalty / MLoyalty

NHaekc noanbHOCTU

Loyalty Loyatty = 8 aer x00
RC'EE% chax

AvLoyalty Rig%amn sy

AvLayalty = ——o dex
TN R

WKkLoyalty Reg%h

Wiklovalty = ————
T Av I Eh%

Righu
AvME-h%

MLoyalty

Mlavaliy = *100

*100

OTO OTHOLLEHUE CpeaHEN ayauTOpUM B NpoLeHTax K COBOKYMHOW
ayamTopumn, TaKke B NpoLeHTax, 3a aHanmsnpyemblii nepuog. JT1o Jaet
npencrasreHne o NOASIbHOCTU K KaHarny unm nporpammve. bonee
BbICOKME YMCna 03HayatoT, YTO 3pUTENM OCTaBanuncb Ha kKaHane B
Te4YeHue ONNTENbHOIo BpEMEHU, Torda Kak MeHbLUee YNCIO yKasdbliBaeT
Ha KOpPOTKOE Bpemsi NpedbiBaHuS.

CpefnHecyTo4Has NoANbHOCTb. ATO CPeaHAs ayanTopus B NPoLIEHTaXx,
AerneHHas Ha cpefHeCYTOYHbIN HAKOMMEeHHbIN OXBaT.

CpenHeHenenbHasi NosNbHOCTb. OTO CpeaHAa ayanTopus B NMPOLIEHTAX,
AeneHHas Ha cpefHeHenenNbHbIN HAKOMMEHHbIN OXBarT.

CpepnHemecs4Hast NoAnbHOCTb. OTO CPefHAA ayauTOpus B NPOLEHTaXx,
AeneHHas Ha cpefHeMeCsYHbIN HaKoMNeHHbIN OXBar.

Programs*

Programs minute by
minute**

Programs and spots*
Crosstab

Periods

Vehicles

Audience Curves
Migrations Curve
Competition Analysis*
Vehicles creation*
Detail

Competition units
Multiple Inheritance
Programs Grid

*Loyalty, WkLoyalty,
MLoyalty — He
NCNONb3YKTCSA B AAHHbIX B
oTyeTax.

**|_oyalty — He ncnonb3yetcs
B J@aHHOM OT4eTe.
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PublSat%

PublSat%

Frublsnit =

SECONAS yaciny

ecands,ﬂ,ﬁme daypart

= 100

OTO NPOLEHT BPEMEHMU, 3aHATOrO peknamon, OT obLuen onNTENbHOCTU
aHanuanpyemoro coobiTus

i

Research
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PUT(000)/PUT% / PNUT(000)/PNUT%

PUT(000)

PUT%

PNUT(000)

PNUT%

OTO CpeaHun penTuHr B ThiC. Bcero TB B nccrnegyeMom BpeMeHHOM
ananasoHe (Korga cocToAnochb aMpHoe cobbIThe).

OT0 cpeaHun penTtuHr B % Bcero TB B uccnegyeMom BpeMeHHOM
ananasoHe (Korga cocTosAnochb admMpHoe cobbiTne).

OTO CpeaHUn PENTUHT B ThbIC. NOAEN, KOTOPbIE HE CMOTPENX TeENeBN3op B
nccnegyeMom BpeEMEHHOM AuanasoHe (Korga CoCTOosNoCh ahupHoe
cobbiTne).

OTO cpeaHun penTuHr B % ntogen, KoTopble He CMOTPENN TENEBU3OP B
nccrnegyeMom BpeMeHHOM AuanasoHe (Korda CoCTosnoch adupHoe
cobbiTue).
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TBIndex%

NHOekc BpeMeHHOoro nHTepaana

TBIndex% Shape Tretand Bknaa nccnegyemoro BpeMeHHOro nHtepsana B [lonto kaHana. Programs
TBindex% = — 22 *1()( :
@ refaace Programs minute by
Share i, PaccunTbiBaeTCS kKak oTHoLLeHWe [lonv kaHana B Uccrneayemom minute
BpeMeHHOM UHTepBare K [lone kaHana B paccmaTpuBaeMOM BPEMEHHOM Programs and spots
Periods
Hanpumep, ecnun TBIndex nporpammbl — 120, 3Ha4uT 4TO €e ons Ha Vehicles

20% npeBbIlLaeT CpeaHto A0 COOTBETCTBYHOLLLEro KaHana. .
P pen A y Audience Curves

Migrations Curve
Competition Analysis
Vehicles creation
Detall

Competition units
Multiple Inheritance
Programs Grid
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TgAfin% / TgAfinRch%

Target Affinity
TgAfin% Tedfngs - Rigng, treet 100 OTHowWweHne penTuHra admMpHOro cobbITUA Ang aHannM3npyemMon LeneBown Programs
&g%;gg;w ayAUTOPUN 1 PENTUHIa STOro cobbITUSA, NOCYMTAHHOIO AN4 BblIGpaHHOM Spots
cha 6asoBou rpynnol. Programs minute by
minute
Ncnonesyetca ona onpeneneHus Sd)d)evKTVIBHOCTVI a¢hupHoro cobbITus Programs and spots
ANs aHanusnpyemon gemorpaduyeckomn rpynmeoi. Crosstab
CpenHee 3HayeHwe nHaekca = 100. 3HaueHe nHaekca 6orbLue 100 Periods
03HayaeT, YTo AaHHOe 3hVPHOE COBbITUE IPDHEKTUBHO ATS Vehicles
aHanuanpyemoii Jemorpadnyeckoii rpynmbi. Audience Curves
Migrations Curve
Competition Analysis
TgAfinRch% Tgﬂﬁngch%zm*mﬂ% [MokasbiBaeT, HACKOSbKO aHanmM3npyemMas Lenesasa ayautopus donbLue Planning*
AvRCh% ba UMY MeHbLLIE OXBadeHa, YeM BbibpaHHasa GasoBas rpynna. Vehicles creation
Detail

Competition units
Multiple Inheritance
Programs Grid

*TgAfinRch% He
NCNonb3yeTcs B oTyeTe
Planning
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TgSat% / TgSatRch%

Target Saturation

TgSat% TySatv= Rtg(0O00) A ;9o [MpoueHT agemorpadunyeckomn rpynnbl 3QUPHOro cobbITUA / KaHana ot Programs
Rtg(000) 6asosoi ayauTOpUK AaHHOro cobbITUSA / KaHana. Spots
Programs minute by
NcnonbayeTtcs ans onpegenenus gemorpadguyeckoro npodouns minute
3pmpHoro cobbITns / kKaHana. Programs and spots
Crosstab
Periods
Vehicles
TgSatRch% AVREA(000) [poueHT Lienesol ayanTopmm oT BCe OXBa4e€HHOW 3a eHb. Audience Curves
TgSatRch% =t 1% 1000 ) 5 Migrations Curve
AvRch(000)6a [TokasblBaeT, Kakon NPOLEHT N3 OXBa4€HHOW ayauTopumn COCTaBIsAEeT

Competition Analysis
Vehicles creation
Detail

Competition units
Multiple Inheritance
Programs Grid

aHanm3npyemasa ueriesasd ayanTopuA.
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Time

Time

Q710 cTaTUCcTUKa, KoTopas obbeanHSAET aTpubyThl: AaTy 1 BpeMsi Bbixoaa
3MpHOro cobbITMA NN aHanNM3npyeMble Nepuon U BPEMEHHOM
nHTepBan. [laHHas cTaTUCTMKa MOXEeT OTobpaaTb AaTy, Bpems v
KOMOMHaLMIO OaTbl U BPEMEHW.

Programs

Spots

Programs minute by
minute

Programs and spots
Crosstab

Periods

Vehicles
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Universe%

Universe%

OTO OTHOLLEHNE reHepanbHOM COBOKYNHOCTWN aHanmM3npyemMmom Lenesown
ayouToOpun K reHepasibHon COBOKYMHOCTM 6a30BOW LIeNeBOn ayanTopuu,
Bblpa)eHHOe B NPOLEeHTax.
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